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Market Snapshot 

Economy: The UAE has continued to benefit from its stability amidst the on-going political and social unrest that has impacted 

several countries in the Middle East and North Africa region. Strong performance in oil and tourism sectors, robust government 

spending and a growing population have strengthened GDP to grow at a stable 3% p.a. on average since the past three years. IHS 

Global Insight forecasts a similar 3%-4% Real GDP growth for the period between 2014 and 2016. With growth in residential rental 

rates and sale prices, especially in Dubai, along with increasing food prices, the inflation rate is projected to remain between 2%-3% 

between 2014 and 2016. Although these projections are higher than the 1%-1.5% inflation rates experienced during period between 

2009 and 2011, they are still below the double digit inflation rates experienced during the economic boom of 2006-2008, reflecting 

moderate inflationary trends for the next three years.  

 

Hospitality Market: The impact of increased visitor arrivals to the UAE was reflected in improved performance of city hotels as well 

as resort locations in 2013. The UAE currently comprises 590 hotels totalling more than 93,000 rooms at the end of 2013. 

International operators hold about 68% of the total hotel room inventory and the majority of supply is concentrated in the upscale (4 

and 5 star) segment. Dubai and Abu Dhabi account for 86% of current hotel supply in the UAE. More than 28,000 additional rooms 

are expected to be built in the country by 2016, with Dubai and the Abu Dhabi comprising almost 50% and 31% of the development 

pipeline, respectively. This signifies the continued interest in developing hotels in the well-established tourism market of Dubai. With 

Dubai winning its bid to host the Expo 2020 event, the hospitality sector should be a major beneficiary, with up to 25 million visitors 

expected during the 6-month period. The event will benefit not just Dubai but also Abu Dhabi (and other emirates) with many guests 

choosing to visit multiple destinations within the UAE. 

 

Investment Market:  Within the Middle East, investor sentiment remains the most positive for the UAE. Investor confidence in Dubai 

has increased over the last year underpinned by strong trading performance and tourism demand growth in the city. The increased 

exposure of major emirates Abu Dhabi and Dubai as global economic hubs could potentially trigger regulatory reforms for more 

transparency in a currently semi-transparent market. Although local development companies and HNWIs form a large portion of 

investors in the UAE, increased appetites by global institutions and conglomerates are being witnessed on key assets and 

developments. Investors in the UAE continue to have preference for developing assets rather than acquiring them. In terms of hotel 

development, numerous projects were announced in 2012 and 2013, reflecting a renewed investor confidence in the UAE. The 

announcements showcase an overall ambitious yet cautious sentiment in the market. Key trends anticipated in the investment 

environment will be more transparency and an enhanced regulatory infrastructure that is conducive to an investor-friendly 

environment.  

 

Market Outlook: The tourism and hospitality market in the UAE witnessed growth in 2013, at varying degrees. Dubai remains the 

market leader by trading performance and tourist arrivals, where successful growth strategies to diversify the tourism demand base 

have enhanced its image as a premium global tourism destination. The city is expected to continue on its sustainable growth path 

with a balanced demand and supply dynamic in the short to medium-term. Abu Dhabi has witnessed selective recovery in hotel 

performance across the city. As the capital’s tourism and leisure offerings develop, the hospitality sector is poised to witness growth 

in the medium to long term. The Northern Emirates, in particular Ras Al Khaimah and Fujairah, have emerged as key getaway 

destinations registering rapid growth in tourist arrivals. Continued marketing efforts and completion of master-planned projects in 

these emirates will be key drivers to establish their position as a tourist destination. 

 

Given the factors mentioned above, combined with the increasing air connectivity of the UAE’s airline carriers – Etihad, Emirates and 

others, the overall UAE tourism and hospitality market is expected to witness positive and stable growth rates for the next 3 to 5 

years.  
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Positive Economic Outlook 

Despite uncertainties in global markets and the escalating 
political tensions in the region, the UAE economy achieved a 
growth rate of 2.7% in 2013, after two years of growth rates of 
4% - mainly due to declining oil prices. According to IHS Global 
Insight, Real GDP growth is expected to reach 3.4% in 2014. 
However, the UAE economy continues to benefit from relative 
stability and growth continues to be supported by the 
expansion of non-oil sectors such as industry, tourism, 
services, trade as well as the recovery of the real estate sector.  
 
Oil Driven Economy: The oil and gas sector continues to 
dominate the country’s output, accounting for more than 36% of 
total GDP. The UAE has the world's fourth largest proven oil 
reserves and the fifth largest natural gas reserves. Around 94% 
of the UAE oil reserves are located in Abu Dhabi (92.2 billion 
barrels). Dubai holds an estimated 4 billion barrels, followed by 
Sharjah and Ras Al-Khaimah with 1.5 billion and 100 million 
barrels of oil, respectively.  
 
The UAE continues to diversify its economy and expand its non
-hydrocarbon sectors. Construction, trade, finance, real estate, 
manufacturing and tourism account for a growing share of the 
country’s GDP. 

International Trade: Despite the regional instability prevailing 
in most of the Arab countries, the UAE continues to record 
strong foreign trade activity, driven by high oil prices and strong 
demand. The UAE has been ranked as one of the top 20 
trading economies of the world.  
 
The trade balance of the UAE (exports minus imports) 
accounted for 33.4% of the country’s GDP in 2012. However, 
trade balance as a percentage of GDP is expected to drop to 
27.4% in 2013 as import growth is slowly outpacing exports 
due to healthy domestic demand. The largest buyer of UAE 
exports in 2012 was Japan with 15.4% of the market followed 
by India and Iran. India was the UAE’s largest trade partner in 
2012, followed by China and the US. Crude oil and petroleum 
products account for about 40% of total UAE merchandise 
exports. 
 
Foreign Direct Investment: The sectors which receive the 
highest levels of foreign direct investment (FDI) include oil and 
gas, power and water, construction, IT, hotels, tourism and 
leisure and financial services. Top source countries for FDI 
include the United States, United Kingdom and India. 
 
The UAE is perceived as an attractive market for foreign 
investors due to its strong fundamentals, sophisticated 
infrastructure, and strong commitment to the development of 
the economy, all resulting in higher resilience to the global 
downturn. 
 
Strong Population Growth:  Economic growth in the UAE is 
underpinned by growth in the country’s population. The 
population is projected to have reached 8.2 million by the end 
of 2013, up from 8.1 million in 2012. Figures from IHS Global 
Insight indicate that 64% of the population falls between the 
ages of 20-44. This age group is associated with a high level of 
economic activity and spending power. 
 
External Risks: Despite the positive outlook and its perception 
as a safe haven, the UAE faces several external risks. The 
sluggish global growth and the on-going sovereign debt crisis in 
Europe can affect the extent of growth, along with the 
continued geopolitical tensions in some Middle Eastern 
countries. 

UAE: Economic Indicators           

  2007 2008 2009 2010 2011 2012 2013F 2014F 2015F 2016F 

Population (million) 4.5 6.2 6.9 7.5 7.9 8.1 8.2 8.3 8.4 8.5 

Real GDP growth (%) 6.6 3.2 -4.8 1.3 4.2 4.2 2.7 3.4 4.2 4.9 

Consumer price index (%) 11.1 12.3 1.6 0.9 0.9 0.7 1.8 2.6 2.4 2.5 

Exchange Rate (LCU/US$, end of period) 3.7 3.7 3.7 3.7 3.7 3.7 3.7 3.7 3.7 3.7 

Fiscal balance (% of GDP) 9.1 12.1 -17.7 -3.1 5.9 7.0 4.0 0.8 -0.6 0.0 

Current account balance (% of GDP) 6.0 7.1 3.0 2.6 9.1 8.2 5.2 3.3 3.4 2.4 
Source: IHS Global Insight           

Source: IHS Global Insight, EIU, IMF 

 UAE: Real GDP Growth 
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The UAE has emerged as a combination of various 
international tourism destinations owing to the excellent air 
connectivity to major source markets, quality branded resorts, 
leisure attractions, retail facilities and the overall ‘sun and sand’ 
offering of the country. The development of tourism has been 
backed by a series of government initiatives and large-scale 
tourism/leisure projects in the UAE, resulting in each emirate 
having its own unique position in the market. The above graph 
illustrates guest arrivals in the major emirates from 2009 to 
2013, along with their respective CAGRs. Growth in the 
established emirates Abu Dhabi and Dubai are stable at 15% 
and 8% respectively.  Fujairah and Ras Al Khaimah have 
recorded impressive CAGRs of 18% and 39% respectively, 
over the past five years. 
 
Airlines Driving Growth: The growth in tourism has been 
largely supported by Emirates Airlines and Etihad Airlines, who 
have continuously introduced direct routes to new destinations. 
The two airlines introduced 31 new destinations between 2012 
and 2013. Consequently, airport arrivals from Dubai – now the 
second busiest airport in the world by international passengers 
- recorded a CAGR growth of more than 11% between 2008 
and 2013, while arrivals from Abu Dhabi posted a robust CAGR 
of approximately 35% over the same five-year period. Once 
completed, the Dubai World Central - Dubai’s second airport - 
is set to be the world’s largest airport with the capacity to 
handle 160 million passengers annually. 
 
Abu Dhabi in ‘Ramp-up’ Phase: While tourism in Abu Dhabi 
continues to be driven by the corporate and MICE segments, 
several long term efforts are being made to diversify the 
tourism demand base by focussing on the leisure segment. 
Various events such as the annual Formula One Grand Prix 
and opening of attractions such as Ferrari World and Yas 
Waterworld on Yas Island play an important role in enhancing 
the leisure offering of the city.  

Tourism Trends - Continued Diversification 

With the completion of several key tourism projects including 
leisure and entertainment components, Abu Dhabi is expected 
to grow its leisure demand segment. The Saadiyat Island 
project is one such example where key attractions such as the 
Louvre and Guggenheim museums are anticipated to generate 
demand for the surrounding hotels and create the island as a 
destination in itself. 
 
Despite supply in the emirate growing faster than demand in 
the past, Abu Dhabi is currently in the midst of a ‘ramp-up’ 
phase towards a near stabilization period. However, the 
sustainability of future growth in Abu Dhabi will be determined 
by the realisation of various long term efforts by the tourism 
authorities, such as the aforementioned tourism projects.  
 
Dubai Maintains Stable Growth: Dubai’s image as one of the 
world’s leading tourist destinations is reaffirmed by its 
diversified demand base in the corporate, MICE and leisure 
sectors. Backed by strong economic growth and positive 
investor sentiment, several projects have been announced in 
the last year reinforcing the focus of the destination on tourism 
and related sectors. Dubai retains its leadership position in the 
region as a premium leisure destination. The continuous 
evolution of quality hotel supply and completion of tourism 
projects has helped the city in this regard. The Dubai 
Department of Tourism and Commerce Marketing (DTCM) 
announced the Vision 2020 for the tourism sector with an 
ambitious objective of achieving 20 million tourists by 2020. 
The hospitality supply and tourism projects planned for the next 
7-8 years are expected to be aligned to this goal. In order to 
meet the “20 million tourists by 2020” target and the expected 
growing demand, developers will need to accelerate their hotel 
projects. Super-regional malls such as Dubai Mall and Mall of 
Emirates have embarked upon expansion plans including the 
addition of hotel components to the retail facilities in a bid to 
cement their position as destinations within themselves. The 
Dubai World Trade Centre (DWTC) in collaboration with the 
DTCM are constantly bidding for international exhibitions with 
the aim to increase Dubai’s competitiveness as a MICE 
destination. 
 
After a period of nearly three years post crisis, the tourism and 
hospitality projects announced during 2012 and 2013 including 
Mohammed Bin Rashid City, Bluewater Project (Dubai Eye), 
Dubai Canal, theme park complex in Jebel Ali and an arts 
district in Downtown Dubai amongst others reflect a positive 
investor sentiment towards developing the leisure offerings of 
the city and attracting tourism demand, which will be 
instrumental in absorbing the robust hotel supply pipeline 
planned for the city in the next 5-7 years.   

 UAE Hotel Guest Arrivals (millions): Major Emirates 

Source: JLL, DTCM, ADTCA, Tourism Authorities 
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Additionally, Dubai successfully bid to host the World Expo in 

2020, creating an additional demand source. The international 

event is expected to help the emirate reach its goal of 20 

million tourists by 2020. The Expo occurs every 5 years and 

serves as an exhibition of artistic, industrial, scientific and 

technological achievements of each country that participates. 

Dubai aims to hold the Expo under the theme of “Connecting 

Minds, Creating the Future” in the Dubai World Central, 

approximately equidistant between the city centres of Dubai 

and Abu Dhabi. Dubai World Central, the proposed site for the 

exhibition, is planned to be over 160 sq. km.  Authorities have 

predicted that the event, lasting between October 20, 2020 and 

April 10, 2021, will attract approximately 17.5 million 

international visitors and create an additional 277,000 jobs 

according to the Expo bid committee. A number of developers 

have major land holdings around Dubai World Central and 

plans to develop these are likely to be ‘kick started’ on the back 

of the improved sentiment resulting from the World Expo 

decision. 

Tourism Growth in Northern Emirates: The growth in tourism 

in the Northern Emirates, most notably Ras Al Khaimah and 

Fujairah, have increased their share of UAE guest arrivals from 

18% in 2006 to 26% in 2013. Recent establishment of local 

tourism boards in Fujairah, Ras Al Khaimah and Ajman have 

injected investments in these Emirates in regards to transport 

infrastructure, quality accommodation offering and 

comprehensive marketing campaigns to create new getaway 

destinations. These destinations are known for their natural 

beaches with unobstructed views of the ocean. They aim to 

position themselves as getaway destinations, away from 

metropolitan cities such as Abu Dhabi and Dubai. Emirates 

such as Fujairah leverage from their natural mountainous 

topography on one side and natural beaches on the other. 

Recent trends in investment are geared towards master 

planned tourism projects such as Al Murjan in Ras Al Khaimah 

and Al Zorah in Ajman. Although many projects were delayed 

during the crisis, several investors have reconfigured master 

plans with the view of complementing the destination strategies 

of the respective tourism authorities.  

 

Sharjah’s tourism market is characterised mainly by corporate 

demand, growing at a stable 5% CAGR over the 2008-2013 

period. Predominantly reliant on GCC demand, Sharjah also 

benefits from its proximity to Dubai, in terms of air and road 

connectivity. 

 

Future growth projections of the Northern Emirates will be 

driven by the tourism growth of Ras Al Khaimah, Fujairah and 

Ajman. Key investments in those regions are encouraged by 

their respective governments in the form of favourable 

legislative conditions and pro-active tourism promotion. 

Additional growth in tourist arrivals will also depend on the 

realisation of expansion plans set out by Air Arabia, a Sharjah-

based airline carrier, who have increased their airlift capabilities 

in the Northern Emirates.  

UAE: Tourism Arrivals          

Tourism Arrivals (000's) 2006 2007 2008 2009 2010 2011 2012 2013 
5 Year 
CAGR 

Dubai 6,442 6,952 7,531 7,583 8,294 9,096 9,957 11,010 7.9% 

Abu Dhabi  1,346 1,450 1,503 1,540 1,812 2,113 2,388 3,009 14.9% 

Sharjah 1,208 1,455 1,540 1,448 1,557 1,563 1,739 1,996 5.3% 

Fujairah 325 431 612 600 582 750 1,200 1,404 18.1% 

Ras Al Khaimah 155 215 235 542 600 835 1,100 1,200 38.6% 

Ajman* - - - 148 230 255 284 316 20.9% 

UAE Key Markets 9,476 10,503 11,421 11,861 13,075 14,612 16,668 18,935 10.6% 

  

  

* Pre-2009 data unavailable 
 Source: JLL Hotels & Hospitality Group, DTCM, Tourism Authorities 
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Diversification of Markets: The efforts by various authorities 

to establish the UAE as an international hub of diverse 

destinations have yielded positive results. The graph below 

depicts the changes in contribution of tourist arrivals by key 

UAE markets from 2006 to 2013. It illustrates how the Northern 

Emirates’ share has increased from 18% to 26% over the past 

seven years, brought about by the emergence of Ras Al 

Khaimah and Fujairah. Abu Dhabi has slightly improved its 

share to 16% from 14% over the years, while Dubai’s 

dominance as a tourism hub has reduced from nearly 70% in 

2006 to 58% in 2013. 

Tourism Outlook: The UAE tourism market has recovered 

from the 2009 crisis and sustainable growth is expected in the 

next five years. According to the World Travel & Tourism 

Council (WTTC), the UAE ranks 17 out of 184 countries for its 

Direct Contribution to GDP (AED 89.7 billion) in 2012. This is 

forecasted to have risen 4.0% to AED 93.3 billion by the end of 

2013. 

 

The total contribution of Travel & Tourism to GDP was AED 

176.6 billion (13.5% of GDP) in 2011, and increased to AED 

193.6 billion in (14.3% of GDP) in 2012.  

 

2013 is forecast to have grown 3.2% to AED 199.8 billion 

(14.2% of GDP). Thereafter, projections by the WTTC are 

estimated at 5% growth per annum, leading to total contribution 

of AED 325.4 billion by 2023 (16.4% of GDP). 

 

The positive outlook reaffirms the UAE authorities’ commitment 

to the development of the tourism sector in line with their 

overall aim of diversifying the economy. The large scale 

tourism efforts by the various emirates are consolidated and 

complement each other in order to bolster the UAE’s overall 

destination competitiveness. The synergies in strategies 

between key drivers, such as airlines, travel sectors etc. 

underpin the increasing popularity of the UAE as a tourist 

destination. Such synergies are executed in attracting new 

markets, by way of destination marketing by tourism 

authorities, coupled with introducing direct air connections to 

the those markets. The UAE remains a safe haven amidst the 

Middle Eastern geopolitical tensions, and creates a conducive 

environment for tourism growth. 

Source: JLL Hotels & Hospitality Group, DTCM, Tourism Authorities 
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UAE Hotel Market Overview 

Current Hotel Supply: By the end of 2013, the UAE 

comprised 590 hotel establishments in its seven emirates 

(excluding rest houses, serviced apartments and branded 

residences), totalling more than 93,000 rooms. Dubai and Abu 

Dhabi accounted for 64% and 22% of hotel supply respectively, 

while the Northern Emirates constituted 14% of the total current 

supply.  

 

Dubai saw growth of almost 8,000 rooms in 2012 and 2013. 

Some notable city hotel openings were the JW Marriott Marquis 

(first tower), Conrad Dubai and the Oberoi Dubai as well as 

additional supply of hotels on the Palm Jumeirah, with brands 

such as Fairmont, Sofitel, Anantara and the Waldorf Astoria 

establishing their presence on the man-made island.  

 

Abu Dhabi followed with the second highest supply growth of 

almost 2,500 rooms in 2012 and 2013, with luxury hotels like 

Rosewood Abu Dhabi, St. Regis Abu Dhabi (Nations Towers)  

and the Ritz Carlton Grand Canal Abu Dhabi all commencing 

operations in early 2013.  

 

It is important to note that Ras Al Khaimah saw almost 60% 

growth in supply in 2012 and 2013, amounting to 1,300 

additional rooms. The Waldorf Astoria with 349 keys opened in 

Ras Al Khaimah in the first half of 2013, marking the entry of 

the first of Hilton’s ultra-luxury brand in the UAE. The other 

emirates posted modest growth in supply, between 250 to 650 

rooms in 2012 and 2013. 

 

The above figures reflect the continued interest in developing 

hotels in relatively mature markets such as Dubai and Abu 

Dhabi, while also depicting the emerging investor interest in 

developing high quality accommodation in getaway 

destinations such as Ras Al Khaimah.  

 

In terms of performance, various sub-markets have emerged in 

the Dubai and Abu Dhabi hospitality markets. Performance 

levels vary significantly between the different sub-sets, 

impacted by their location and proximity to demand generators.  

UAE: Current Hotel Supply 

  
Number of 

Hotels 

Number of 

Rooms 

% of 

Total 

Dubai 410 60,166 64% 

Abu Dhabi* 94 20,242 22% 

Sharjah 35 5,261 6% 

Ras Al Khaimah 23 3,541 4% 

Fujairah 16 2,279 2% 

Ajman 12 1,844 2% 

Total 590 93,333  

*Including Al Ain and Ruwais  

Source: JLL Hotels & Hospitality Group, ADTCA 2014 

UAE: Hotel Room Supply by Segment 

  

Upper Segment 

(4/5 Star) 

Lower Segment 

(3 Star/Budget) 

Upper 

Segment 

% 

Dubai 41,688 18,478 69% 

Abu Dhabi* 15,445 4,797 76% 

Sharjah 3,265 1,996 62% 

Ras Al Khaimah 3,167 374 89% 

Fujairah 1,670 609 73% 

Ajman 1,163 681 63% 

Total 66,398 26,935 71% 

*Including Al Ain and Ruwais 

JLL Hotels & Hospitality Group, ADTCA 2014 

Upper Segment maintains dominance: The market remains 

dominated by the upper-tier segment, with 4- and 5-star hotels 

representing about 71% of current supply. Fujairah and Ras Al 

Khaimah both have a high percentage of hotel supply in the 

upscale segment predominantly located on the beach. Dubai 

and Abu Dhabi both added over 8,700 rooms in the upper-tier 

segment in 2012 and 2013, followed by Ras Al Khaimah with 

an addition of over 1,000 rooms.  
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Future Hotel Supply: There has been an increase in hotel 

development activity over the last 2 years due to the 

encouraging signs in the tourism sector and wider economy. 

With increased investor confidence, older projects have been 

revived and new projects announced with international 

operators constantly trying to increase their hotel footprint in 

the UAE.  

 

In the next 3 years (2014-2016), more than 28,000 hotel rooms 

are expected to be added to the UAE hotel market. The table 

on the right illustrates the supply that is expected to enter the 

market by 2016. The cumulative stock by year end 2016 

represents an increase of over 30% from 2013, assuming all 

development that are currently under planning and construction 

phase materialise.  

 

Dubai is leading in terms of supply pipeline figures, comprising 

almost 50% of hotel pipeline that is due for 2016. The second 

highest pipeline is in Abu Dhabi with 8,760 rooms followed by 

Sharjah with 1,844 rooms and other Northern Emirates with 

almost 4,000 rooms collectively.  

 

The strengthening of the overall economic conditions has 

renewed interest in hotel development in key areas such as 

Dubai. On the other hand, given the challenges faced by the 

hospitality industry in Abu Dhabi over the last few years, the 

supply pipeline has shrunk from original pipeline for the city 

with several projects being delayed or put on hold. As 

aforementioned, getaway destinations in the Northern Emirates 

are generating strong interest in quality hotel development. 

Master-planned projects such as Al Marjan Island are planned 

to house the DoubleTree by Hilton and the Crowne Plaza 

among others along with integrated leisure anchor facilities. 

 

The current future hotels due in 2016 reflect a robust growth in 

supply, with many ambitious projects in Dubai being 

announced following the aftermath of the economic crisis. This 

signals the increase in confidence in the hotel real estate 

market for Dubai and the other emirates. The future projects 

reflect an overall ambitious - yet cautious - sentiment in the 

market.  

UAE: Expected Future Supply (Rooms)   

  2013 2016 Future Supply 

Dubai 60,166 74,166 14,000 

Abu Dhabi* 20,242 29,002 8,760 

Sharjah 5,261 7,105 1,844 

Ras Al Khaimah 3,541 5,541 2,000 

Fujairah 2,279 3,279 1,000 

Ajman 1,844 2,761 917 

Total 93,333 121,854 28,521 
*Including Al Ain and Ruwais 

JLL Hotels & Hospitality Group   

* including Al Ain and Ruwais 
Source: JLL Hotels & Hospitality Group 

 UAE: Future Developments by City 
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Branded Hotel Supply 

UAE: Branded Hotel Supply 

  Branded Hotels Branded Rooms 

  Number Share Number Share 

Dubai 150 37% 43,736 73% 

Abu Dhabi* 63 67% 11,859 59% 

Sharjah 8 23% 1,931 37% 

Ras Al Khaimah 15 65% 3,176 90% 

Fujairah 9 56% 1,682 74% 

Ajman 6 50% 1,346 73% 

Total 251 43% 63,730 68% 

*Including Apartment Hotel 

UAE: Top  International and Regional Hotel Operators 

Operator Keys* Hotels* 

Rotana Hotel Management Corp. PJSC. 8,131 32 

Starwood Hotels & Resorts 6,470 22 

InterContinental Hotels Group PLC 5,438 19 

Accor S.A. 4,652 17 

Hilton Worldwide 4,160 14 

Jumeirah Group 3,771 12 

Marriott International 4,000 11 

Millenium & Copthorne Hotels PLC 3,148 7 

Carlson Rezidor Hotel Group 2,670 9 

Hyatt Hotels International 2,497 5 

Wyndham Hotel Group 2,423 11 

The Address Hotels & Resorts 2,420 5 

Movenpick Hotels & Resorts 1,509 6 
*Including Apartment Hotel 

Source: JLL Hotels & Hospitality   

Branded Hotels dominate the market: The UAE hotel market 

is largely dominated by international operators. In 2013, about 

43% of hotel establishments and 68% of hotel rooms  were 

internationally branded. International operators tend to have 

larger properties (180-300 keys on average) than independent 

hotels (less than 150 keys on average). Thus international 

brands have a larger market share in terms of the number of 

rooms than the independent operators, compared to the 

number of hotels. Getaway destination Ras Al Khaimah has the 

highest market share of branded hotel supply, comprising ca. 

90% of hotel inventory. Abu Dhabi and Dubai have 59% and 

73% of the hotel market share dedicated to branded keys, 

respectively.   

 

Current International Operators’ share: The table on the 

right illustrates the top international and regional operators in 

terms of the number of hotels and the number of rooms present 

in the UAE. Abu Dhabi-based Rotana Hotels leads the UAE 

market with 32 properties and 8,131 keys. It opened its first 

property in 1993 and has managed to expand throughout the 

UAE as well as diversifying its brand portfolio to penetrate new 

markets and expand its offering. The group launched the 

Centro brand in 2010 and was the first to develop a midscale 

hotel brand in the region, and now has five operating hotels 

under the brand in the UAE. Starwood, InterContinental and 

Accor follow in terms of market share with 22, 19 and 17 

properties respectively. These groups have been successful at 

introducing and expanding a variety of their brands in the 

region, although the upscale market has been the primary area 

of their expansion.  

 

Future International Operators’ pipeline: Starwood Hotels & 

Resorts is currently leading the hotel development pipeline in a 

bid to consolidate its position in the UAE, with premium brands 

such as the ‘W’, St. Regis and Sheraton entering the prime 

Central Business District of Dubai. Rotana follows second with 

approx. 3,000 rooms in the pipeline. Other leading brands 

follow the race with Accor, IHG and Hilton Worldwide having 

between 1,500 and 2,600 keys in the development pipeline. 

The table on the right provides the list of the international hotel 

brands that are leading the UAE hotel development pipeline.  

UAE: Major Upcoming International and Regional Hotel Operators 

Operator Keys* Hotels* 

Starwood Hotels & Resorts 3,800 10 

Rotana Hotel Management Corp. PJSC. 3,000 9 

Accor S.A. 2,600 9 

InterContinental Hotels Group PLC 1,800 7 

Hilton Worldwide 1,800 6 

Millenium & Copthorne Hotels PLC 1,700 6 

Fairmont Raffles Hotels International 1,500 4 

Wyndham Hotel Group 1,500 4 

Movenpick Hotels & Resorts 1,100 3 

Marriott International 800 4 

*Including Apartment Hotels   
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The UAE hotel markets are currently experiencing various 

stages of positive growth. Abu Dhabi is showing signs of 

stabilization, with stronger performance focussed in the 

capital’s key districts. Dubai is riding its growth path and 

expected to further consolidate its position on the international 

tourism map, while the Northern Emirates are emerging tourism 

markets that have witnessed rapid growth. 

 

Abu Dhabi has faced an over-supply situation in recent years, 

and may continue to witness pressure on ADRs in the short 

term in order to increase occupancy. Demand growth is 

promising in Abu Dhabi with a strong CAGR of approximately 

16% of tourist arrivals in the last three years, resulting in 

gradual improvement in performance. Future growth will be 

determined by the tourism authorities’ long terms strategies to 

position the capital as a leisure tourism destination.  

 

Dubai is expected to continue on its growth of performance 

levels for the next 3 to 5 years. The city will benefit from a 

balanced mix of key demand generators in the corporate, MICE 

and leisure sectors. Similar trends of healthy demand and 

supply balance are expected to continue. The emirate’s 

successful bid for Expo 2020 is likely to accelerate growth in 

quality hotel supply and possibly broaden Dubai’s 

accommodation offering (e.g. Holiday homes and B&Bs) in the 

years leading up to the event. 

 

The Northern Emirates, in particular Ras Al Khaimah and 

Fujairah, are seeing robust growth rates in demand which have 

been complemented by investor interest in hotel and leisure 

developments. Due to the relatively small scale of supply in 

these getaway destinations, along with the recent openings/

announcements of luxury branded hotel products, the 

abovementioned emirates are expected to achieve high growth 

rates in performance. 

 

The UAE has continued its focus on the aggressive promotion 

of tourism, showcasing the country around the globe and 

initiating large-scale tourism projects. They aim to position the 

UAE as one destination with a variety of options, catering to 

various types of demand. The state-owned carriers Emirates, 

Etihad, Air Arabia and Flydubai are amongst the fastest-

growing airlines in the world and contribute enormously to the 

expansion of tourism in the country. Receiving almost 19 

million tourists in 2013 and growing at an average of over 10% 

p.a. over the last 5 years, the UAE has strengthened its 

position on the world tourism map and is expected to continue 

on its sustained growth path.  

UAE Hotel Market Outlook 
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